FOIX Marketeer

Local Cafe & Bistro

Driving Local Foot
Traffic with
Geotargeted
Advertising

FoxMarketeer demonstrated how
geotargeted advertising,
particularly through Google Ads
Performance Max Campaign, can
be a game-changer for local
businesses.
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I ABOUT CLIENT

A charming
located in the heart of
city, faced a

With stiff competition from neighboring cafes and the rise of
online food delivery services, they needed a strategic solution
to increase foot traffic and revive their in-store business.

In today's digital age, local businesses often struggle to bringin
foot traffic to their physical stores as online shopping and e-
commerce continue to grow.

This case study delves into how FoxMarketeer successfully
implemented geotargeted advertising with Google Ads
Performance Max Campaign to revitalize a local cafe's in-store
sales. By focusing on a 6km radius around the cafe's location,
FoxMarketeer was able to leverage the power of digital
marketing to drive more customers through the cafe's doors,
resulting in a substantial boost in revenue.
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CHALLENGES

Falling in-store sales due
to tough competition &
online food delivery
services.

Our client, a charming local cafe located in the heart of a bustling
neighborhood, faced the challenge of declining in-store sales. With stiff
competition from neighboring cafes and the rise of online food delivery
services, they needed a strategic solution to increase foot traffic and revive
their in-store business.

Client's Challenges:

e A noticeable decline in in-store sales.

e Limited budget for marketing efforts.

e Difficulty in reaching and attracting the local audience
effectively.

e Increasing competition from other nearby cafes and

restaurants.

A need to maximize the return on investment (ROI) from

their marketing efforts.




CONSULTING

The
Methodology

To tackle this challenge, FoxMarketeer designed a
comprehensive geotargeted advertising strategy with a primary

focus on utilizing Google Ads Performance Max Campaign. The
strategy was centered around targeting a 6km radius around
Cafe Aroma, ensuring that potential customers in the immediate

vicinity were exposed to the cafe's enticing offers. The

implementation involved several key steps:
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PHASE

Comprehensive
Geotargeting

Identified the most
relevant target
audience within a
6km radius. This
allowed us to focus
our advertising
efforts on the people
most likely to visit the
cafe.

Performance
Max Campaign
We chosen this
campaign type in
Google ads to
maximize visibility
and reach. By
allowing the
algorithm to optimize
for conversions and
automatically select
the best ad format
for the audience
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Engaging Ad
Creatives

Crafted enticing ads
showcasing cafe's
ambiance, specialty
coffee, pastries, and
promotions to attract
potential customers

Data-Driven

Decision Making

Regular monitoring
and analysis of
campaign data
allowed us to make
informed
adjustments to our
strategy, ensuring we
were consistently
optimizing our ad
spend for the best

03
results.



ABOUT CAMPAOGN

Why We Selected
Performance Max?
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YouTube Display

Simplified Campaign
Management

Performance Max campaigns
combine multiple ad formats and
placements, including search, display,
and YouTube, into a single campaign.

Broad Reach

It can help small local businesses
reach a wider and more diverse
audience. They are designed to
automatically optimize ad delivery
across various Google properties,

Improved Targeting

Ads are more likely to be shown to
users who are more likely to engage
with the business, increasing the
chances of conversions and customer
engagement.

Conversion Optimization

These campaigns use automated
bidding and targeting strategies to
maximize conversions. For local
businesses, this can help drive more
foot traffic to their physical locations
or increase online sales, depending
on their specific goals.
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Discover Gmail

Performance
Max
Campaign
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Budget Efficiency

It aim to allocate your budget where
it's most effective, ensuring you get
the most value for your advertising
spend. This can be particularly
important for small local businesses
with limited marketing budgets.

Local Targeting Options

Small local businesses can use geo-
targeting options to ensure that their
ads are shown to users in their

, immediate vicinity. This is crucial for
attracting local customers to physical

storefronts or service areas.

Testing and Learningt

Performance Max campaigns provide
" real-time data and insights, allowing
businesses to monitor and adjust their
campaigns as needed. This enables
quick responses to changing market
conditions and customer behavior.

Expected results

Performance Max campaigns allow
businesses to test different ad
creatives and strategies, helping them
learn what works best for their
specific audience and adjust their
campaigns accordingly.



RESULTS

The

Transformation

© Significant Foot
Traffic Increase

The most notable
achievement was the
substantial surge in foot
traffic, with a 37% increase in
customers visiting the cafe
within the first three months
of the campaign.

© Improved ROI

The client's return on
investment improved by 43%
as a result of the targeted
advertising approach.
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In-Store Sales
Boost

The increase in foot traffic
translated into a 28% boost
in in-store sales,

significantly surpassing our
client's initial expectations.

Enhanced Brand
Visibility

The cafe's brand visibility
within the local community
grew, fostering a loyal
customer base.




Results That

Matter
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FoxMarketeer showcased the
transformative potential of
geotargeted advertising,
particularly with Google Ads
Performance Max Campaign.
By honing in on a 6km radius
around the cafe's location, our
client witnessed substantial
enhancements in foot traffic,
in-store sales, and overall
brand recognition.

This case study exemplifies
the effectiveness of data-
driven, hyper-local
advertising and underscores
the need for adapting to
changing consumer behaviors
and harnessing digital
marketing to reinvigorate
physical retail businesses.
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Digital FO)X Marketeer
Marketing Agile marketing solutions
Consulting Firm to respond quickly to

marketing changes &
business demand.
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Go beyond well-known

@ sales@foxmarketeer.com practises to boost your
speed and fill your

marketing gap.
o +9177386 62106

p—

)

Y

~


mailto:%20sales@foxmarketeer.com

