CASE STUDY
Your marketing technology partner

For Interior Design Company

The Omni-Channel
Path to Lead
Generation &
Branding Excellence

By blending an omni-channel
approach with cost-effective
marketing, achieved both
heightened brand visibility & a
significant boost in qualified leads.



I ABOUT CLIENT

Transforming

into in
Interior Design
Industry in Mumbai

In the bustling city of Mumbai, a leading interior
design company faced a common challenge:
standing out in a competitive market while
effectively reaching potential clients. With a vision to
expand their clientele and elevate their brand
presence, they sought a comprehensive solution to
amplify their lead generation efforts.

Foxmarketeer, a leading digital marketing consulting
firm, played a pivotal role in helping them achieve
their goals.




CHALLENGES

Stand outin a

competitive market &
Lead Generation

The main challenge was standing out in a crowded market, connecting with
the target audience, and using digital platforms effectively to generate
leads and strengthen brand recognition.

Client's Challenges:

e Market Saturation & Competition
e Resonating with the Target Audience
e Engagement and Connection

e Leveraging Multiple Digital Platforms

e Multi-Channel Strategy




CONSULTING

The
Methodology

To enhance Softspace Solutions' SEO, a comprehensive
approach was adopted. By identifying key cluster topics
related to the institute's services, we recommended an
aggressive content strategy featuring expertly crafted long-
form blogs, each exceeding 1,500 words.
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PHASE

Competitor
Analysis

Foxmarketeer
conducted a
thorough competitor
analysis, setting the
foundation for
strategy
development.

Situation
Assessmen

We collaborated with
the client to assess
their digital
presence, identifying
strengths and
weaknesses.
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PHASE

Marketing

Strategy Blueprint

created a
comprehensive
marketing strategy,
detailing the use of
digital channels for
lead generation and
brand enhancement

Implementation

& Tracking

We xecuted the
strategy, optimizing
the website, creating
content, managing
social media, email
campaigns, and paid
advertising, while
monitoring key
performance

indicators. 03



Data-Driven
Marketing Plan

Maximize your digital presence with a well-balanced
strategy. We blend digital channels to attract, engage,
convert, and retain customers, all while leveraging the
influence of micro-influencers to expand your brand's reach

and impact.
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e Utilize Social Media
e Content Marketing (Blogs,

Guest Posts)
0 1 e Attract: Micro-Influencer
Collaborations.
e Email Marketing.
e Video Content (YouTube, Vimeo).
02 e Micro-Influencer User-
Generated Content.

e Conversion-Optimized Landing Pages.

e PPC Advertising (Google Ads, Bing Ads).
e Micro-Influencer Reviews.

e Active Social Media Engagement.
e Community Forums & Groups (Reddit,
Facebook).

¢ Email Campaigns (Loyalty Rewards).
e CRM Tools (Customer Follow-ups).
e Social Media & Online Reviews.




RESULTS

The
Transformation

© 407 Surge in
Qualified Leads

Within the initial six months,
the company experienced a
substantial increase in
qualified leads, signifying the
efficacy of the implemented
strategy.

Enhanced Website
Traffic

The revamped website
attracted more visitors, and
the reduced bounce rate
pointed towards improved
user engagement and
interest in the company’s
offerings.
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o Elevated Brand

Recognition

The brand's presence on
social media witnessed
exponential growth,
fostering a substantial
following of engaged users
seeking design inspiration
and services.

Improved
Conversion Rates

The synergy between
targeted social media ads
and email campaigns
resulted in enhanced
conversion rates and a
more engaged audience.




Results That

Matter
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The successful omni-channel
strategy, with Foxmarketeer's
guidance, not only boosted
brand presence but also
generated more leads. By
utilizing social media, email
marketing, content creation,
and paid advertising, the
strategy became a model for
significant marketing ROLI.

This case study serves as a
testament to an effective
omni-channel approach,
providing actionable insights
for businesses aiming to
amplify brand presence and
lead generation.
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Digital FO)X Marketeer
Marketing Agile marketing solutions
Consulting Firm to respond quickly to

marketing changes &
business demand.
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Go beyond well-known

@ sales@foxmarketeer.com practises to boost your
speed and fill your

marketing gap.
o +9177386 62106
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